
BILLBOARD MAIL	
A Patented Direct Mail Piece.	
Advertisers purchase space on 	
an envelope using it as their	
Billboard which subsidized the 
stamps cost.	
	
   

Billboard Mail provides 
those businesses interested 
in doing direct mailing with 
a pre-stamped envelope for 
much less than the cost of 
the stamp affixed.   	



  A Direct Mail piece using an envelope’s blank space as a 
“Billboard” for advertisers to put coupons, ads, etc. 
for their advertising purposes 	

  Multiple advertisers share the envelopes space (inside 
and outside - but not on the front) the advertisers are 
paying for the affixed “stamps” costs  	

  Now Direct Mail Businesses interested can purchase an 
envelope with the “first class” stamp affixed at the 
lowest cost possible to them for circulation and their 
marketing purposes.	

BILLBOARD MAIL - PATENTED METHOD	



The outside of the 
envelope can have 
specialty designs.  

The front of the 
envelope is blank 
and includes a 
full stamp.	
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The back of the envelope’s 
space can be used or 
divided in many ways.	



Inside the 
envelope are 
variations of  
divided space 
used as 
desired to  
include 
multiple ads	

	 The inside of the 
envelope can be divided 
up with 1 to 15 or more 
advertisers, the amount 
of space per advertiser 
is reduced when the 
number of advertisers 
increases.	
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Outside	
  Envelope	
  Design	
  	
   Inside	
  Envelope	
  design	
  	
  

EXAMPLE OF A DESIGN  
WITH 18 ADVERTISERS	

ADVERTISEMENTS AND COUPONS INSIDE

TEAR ALONG PERFORATION

Mr. and Mrs. John Q Smith
555 Anderson Drive
Pittsburgh, PA 15219

PULL TAB DOWN FOR MORE INFORMATION

ADVERTISER    A ADVERTISER    B ADVERTISER    C

Patented envelopes produced by Billboard Mail©



   Design of Envelope (blocks or 
map etc)	

   First Class stamp affixed	

   Bulk mail discounted rates	

   Quantity of envelopes purchased	

   Black & White Print	

   Color Printing	

   Number of Advertisers 
participating	

   Size of envelopes used	

   Direct Mailer receiving 
envelopes either free or a low 
cost of $.07 as an example	

   A good scenario is free to 
approximately $. 07 cents with a 
“first class” stamp affixed.  A 
black and white #10  envelope 
(approximately 10,000 qty. ) with 
15 advertisers.  	

   Each advertiser is paying 
average of $.05 cents for Ad  
space. 	

COSTS VARY BASED ON DESIGN, TYPE OF STAMP  
(FULL OR BULK RATES)  QUANTITIES PURCHASED  

AND TOTAL NUMBER OF ADVERTISERS 	



  Printed advertisement on a postage paid 	
  envelopes given to Medical Professionals 	
  at lowest cost possible or free.	

ASSISTING MEDICAL PROFESSIONALS	

  Physicians or Dental practices use postage 	
  paid envelopes at their discretion for 	
  billing or follow up, or return visits due.	



  Place advertisements for products on 	
  printed stamped envelopes used by the 	
  Health Professionals, etc.	

  Advertisements in the hands of the consumer.	

  Patients always open mail from their trusted 	
  Medical Professional.	

  Increase patient awareness.	

  Increase patient return visits.	

  Cut costs for Medical practice mailings.	

  Good Medical care and practice.	

ADVERTISERS WITH INVESTED INTERESTS	



Concerns	

  Losing revenue daily	

  Increased Overhead	

  Working Harder	

  Increase Patient visits  	
  with less return	

  Decreased revenue per    	
  patient due to cuts in 	
  medical reimbursements 	

Benefits	

  Savings on Postage	

  Simplifies follow-ups	

  Generates more visits	

  Generates more dollars	

  Better control of patients 	
  returns	

  More efficient	

PHYSICIANS  



FOLLOW UP FORMS, BILLING AND MEDICAL INFORMATION CAN 
BE SENT TO PATIENTS AS NEEDED  

Pa$ent	
  writes	
  their	
  name	
  
and	
  address	
  on	
  envelope	
  for	
  
appointment/	
  follow	
  up	
  

reminder	
  

Envelope	
  goes	
  with	
  the	
  
appropriate	
  month	
  	
  

Pa$ents	
  receive	
  a	
  
reminder	
  	
  	
  

Pa$ents	
  receive	
  
coupons	
  toward	
  over	
  
the	
  counter	
  products	
  

Benefi$ng	
  pa$ent,	
  
physician	
  and	
  
pharmaceu$cal	
  
companies	
  

Doesn’t	
  violate	
  HIPPA	
  
regula$ons!	
  

Physicians will receive pre-stamped 
envelopes for patient follow up!	



  High Blood Pressure	
  Cardiovascular	
  Liver Testing	
  Blood Testing	
  Cholesterol	
  Vaccine	
  Medication Check-Up	
  Urine Testing	
  Diabetes Testing	
  Rehabilitation Visit	

  Chest Ex-ray	
  Annual Physical Due	
  Please call for an 	
  appointment!!!!	

  (Information goes directly in 	
  envelope, and in appropriate     	
  Monthly Box immediately   	
  following patients initial 	
  visit)	

PATIENT FOLLOW-UP FORM LETTER  



  Encourages Visits with 	
  Physicians – more sales 	
  of product	

  Medical Professionals do  	
  the mailings directly 	
  and is a trusted source	

  	
  	
  Easily can meet required 	
   guidelines in Laws 	
   regarding compliance on 	
   type of product and  	
   monetary value	

  Cuts costs for Physician &  	
  increase patient visits	

  Reach patient directly with 	
  advertisement through 	
  Physician mailings	

  Pharmaceutical  	
  Representatives get 	
  their  products promoted 	
  directly to the patients 	
  through Physician and 	
  trusted source	

  Promote product awareness 	
  and branding	

ADVERTISERS/RELATED INDUSTRY BENEFITS  


